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M.Sc.(HOME SCIENCE)(Fourth Semester)
EXAMINATION, MAY-JUNE, 2022

Resource Management
(Consumer Education)

Time : Three Hours] [Maximum Marks : 80

     

Note : Attempt all sections as directed.



(Section-A)

 

(Objective/Multiple Choice Questions)
(1 mark each)

   

Note : Attempt all questions.

  

Choose correct answer.

P.T.O.
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1.     
 

(A) 

(B)  

(C)  

(D)  

The information of which subject is given by "Jago grahak
Jago", in the society?

(A) Entertainment

(B) Consumer Education

(C) General Education

(D) Health related

2.       

(A)   

(B)   

(C)   

(D)  

M.R.P. on a product represent-

(A) Minimum retail price

(B) Maximum retail price

(C) Micro retail price

(D) None of the above
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     

(A) 

(B) 

(C)  

(D) 

Which mark should we check on electric appliances?

(A) ISI

(B) Agmark

(C) Silk mark

(D) Hall mark

4. 

(A)  

(B)   

(C)   

(D)   

India celebrates 24th December as -

(A) National Consumer Day

(B) National Producer Day

(C) National Tourism Day

(D) National Grivance Day
P.T.O.
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5. 
  

(A)   

(B)   

(C)   

(D)   

A chemist sold you a medicine of expiry date, under which
consumer right you can approach consumer court?

(A) Right to Safety

(B) Right to Education

(C) Right to Equality

(D) Right to Choose

  

(A)  

(B)  

(C)  

(D)  

Right to Information(RTI) act was enacted  by the Gov-
ernment of India in:-

(A) December 2005

(B) October 2005

(C) January 2006

(D) None of the above
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7. 

(A)  

(B)  

(C)  

(D)  

District level consumer court can settle claims upto -

(A) 80 lakh

(B) 50 lakh

(C) One crore

(D) 20 lakh

8.  

(A)   

(B)   

(C)  

(D) 

Who can seek information under RTI act 2005?

(A) A group of persons

(B) An individual citizen

(C) A registerd company

(D) Society

P.T.O.
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9. 

(A) 

(B) 

(C)  

(D) 

Consumer Protection Act (COPRA) was enacted by Indian
Government in-

(A) 

(B) 

(C)  

(D) 

10. 


(A)  

(B)  

(C)  

(D)  

The organisation which, helps guide the consumers on
how to file cases in the consumer courts are popularly
called -

(A) Consumer cells

(B) Consumer association

(C) Consumer forums

(D) Consumer Societies
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11. 

(A)  

(B)   

(C)  

(D)    

Which of the following is not a right of consumer?

(A) Right to safety

(B) Right to be informed

(C) Right to choose

(D) Right to constitutional remedies

12.  

(A) 

(B) 

(C) 

(D) 

Who amongst the following is protected through rules and
regulations in the market place?

(A) The Shopkeeper

(B) The Manufacturer

(C) The Consumer

(D) The Distributor

P.T.O.
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13. 


(A) 

(B)   

(C) 

(D)  

Consumer Protection Act 1986, covers the whole of India
except?

(A) State of Jammu & Kashmir

(B) Andaman and Nicobar Islands

(C) Lakshadweep

(D) None of the above

14. 

(A)   

(B) 

(C)     

(D) 

Factors which causes the exploitation of the consumer-

(A) Limited and wrong information

(B) Illiteracy and ignorance of the consumer

(C) Few sellers and limited competition

(D) All the above
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15.    

(A)  

(B)   

(C)  

(D)  

To protect themselves, what do consumers need?

(A) Consumer forums

(B) Consumer protection councils

(C) Consumer movements

(D) Consumer awareness

16. 

(A) 

(B) 

(C)  

(D)  

Which mark should we look for, while purchasing
"Honey"?

(A) ISE

(B) ISO

(C) Agmark

(D) None of the above

P.T.O.
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17.  
 

(A)    

(B) 

(C)  

(D) 
The process in which the quality of a food substance is
lowered through the addition of another substance is
called?
(A) Mixing two substance
(B) Adulteration
(C) Sub standard quality
(D) All of the above

18.          
  

(A) 
   

(B)  

(C)     

(D) 
Why do we need to have set rules and regulations for
consumer rights?
(A) To protect and promote the interest of the consumer

against unethical and unfair trade practices.
(B) To bring discipline in the country,
(C) To provide protection to consumers during a

dispute with the sellers.
(D) Its aim is to make all the sellers fair and honest.
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19. 


(A) 

(B)     

(C)     

(D) 

What is the need a consumer should do to protect the
atmosphere and environment

(A) Right purchasing

(B) Less use of plastic

(C) Right disposal of garbage

(D) All the above

20.     

(A)  

(B)  

(C)       

(D) 

Which of the following is covered under public services?

(A) Postal services

(B) Mobile repair service

(C) Washing machine after sale service

(D) None of the above

P.T.O.
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 

(Section- B)

 

(Very Short Answer Type Questions)

(2 marks each)

    

Note : Attempt all questions.

1. 

Who is a consumer?

2. 

What is consumer education?

3. 

What do you understand by consumer behaviour?

4. 

What is consumer protection?

5. 
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What is right purchasing?

6. 

What is advertisement?

7. 

Consumerism

8.     

When was consumer protection act enacted?



(Section - C)

 

Short Answer Type Questions)

(3 marks each)

   

Note : Attempt all questions.

1. 

What is COPRA?

P.T.O.
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2. 

What are the benefits of consumer education?

3.   

Right to safety

4. 

What is the importance of decision making while purchas-

ing?

5.    

Types of advertisement

   

Write about consumer problem's

  

What is the importance of consumerism?

  

What are the benefits of consumer protection?
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

Section D

  

(Long Answer Type Questions)

(4 marks each)

   

Note : Attempt all questions.

         

  

Explain about the definition, concept and significance of

consumer education.

       

Write about the different standardization on marks about

the quality of goods.

      

Write about the role of mass media in consumer educa-

tion.
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       

Write about the consumer rights and responsibilities.

5.  

Write about consumer protection.


